Introduction
Set of factors of mass media development, the corresponding borders expansion of opportunities for obtaining information, and complication of system of the relations between mass media and their addressees have brought to high-quality changes in all aspects of social life including in sport. In view of the fact that mass media represent system of informing the mass addressee on sporting achievements, it is important to consider character of the data received by him, which, often, is contradictory and unsystematic.
The research and the description of media texts about the Sochi 2014 Winter Olympic Games is necessary for detection of features of media informing the addressee on sporting events and achievements of this or that state and media influence on the addressee for his motivation to sports, for patriotism sense awakening at the addressee, etc. The Sochi 2014 Olympic Games are the largest international sports meets, which are taking place in Russia and mentioning not only the sports sphere, but also political, economic, social spheres. Relevance of this paper is caused by uniqueness and importance of the international sporting event (Olympic Games) in Russia for lighting in the Russian and foreign (English-language) media.
The following hypothesis is the basis for this research: the media text about the Sochi 2014 Winter Olympic Games has functional characteristics. In the English and Russian media, linguacultural specifics of media texts about the Sochi 2014 Winter Olympic Games are shown.
The purpose of this work consists in detection of functional characteristics of the English and Russian media texts about the Sochi 2014 Winter Olympic Games. For the solution of a goal, it is necessary to solve the following problems:
-to describe functional classification of media texts, -to define substantial features of the English and Russian media texts about the Sochi 2014 Winter Olympics, -to establish functional features of the English and Russian media texts about the 2014 Winter Olympics.
The scientific novelty of the research consists in consideration of the research object from a new side: the media text about the Sochi 2014 Winter Olympic Games as carrier and transmitter of information importance on a significant international sporting event for the purpose of motivation of the addressee to certain actions. For the first time the analysis and establishment of functional characteristics of media texts about the Sochi 2014 Winter Olympic Games in the English and Russian media have been carried out.
Theoretical research base: condition of problem's study
Works of domestic and foreign scientists in the field of linguistics, crosscultural communication, stylistics, research and analysis of modern media and political discourses, rhetoric and force of influence of mass media have formed our theoretical base for carrying out this research (Amineva, 2014; 2017; Chizh, Slyshkin, Zheltukhina, Privalova, Kravchenko, 2016; Dobrosklonskaya, 2005; Karasik, 2013; Muzykant, 2015; Muzykant, Mori, 2016; Plotnikova, 2008; Pochepcov, 2001; Ponomarenko, 2013a; b; c; Verdonk, 2002; Voroncova, 2009; Witosh, 2005; Zheltuhina, 2003; 2014; Zheltukhina, Krasavsky, Ponomarenko, Aleshchanova, Pavlov, 2016; Zheltukhina, Krasavsky, Slyshkin, Ponomarenko, 2016; Zheltukhina, Slyshkin, Ponomarenko, Busygina, Omelchenko, 2016; Zheltukhina, Vikulova, Serebrennikova, Gerasimova, Borbotko, 2016; Zheltukhina, Vikulova, Slyshkin, Vasileva, 2016; Zheltukhina, Zinkovskaya, Katermina, Shershneva, 2016; Zheltukhina, Vikulova, Mikhaylova, Borbotko, Masalimova, 2017; Zheltukhina, Mouzykant, Barabash, Ponomarenko, Morozova, Mori, 2017, etc.) .
Function of the text depends on conditions and character of a communicative situation which participants are the sender / addresser and the addressee.
By consideration of the concept "text function" it is necessary to pay attention that "in any real speech only one of the speaker's purposes is extremely seldom carried out and, respectively, one certain type of speech acts is implemented. Even at the informative, at first sight, weather report or at the meteorological forecast quite often there is more or less expressed assessment of message and speaker's emotions about it. Therefore each of the main selected types of the speech (discourse) can be correlated to several types of speech acts which in it are carried out, and, therefore, in each discourse type not one, but several goals of the speaker are implemented" (Mihal'skaya, 1996, 58) .
Function of the media text is defined by intention (speech intension) of the media sender who acts as the subject of the speech. By means of speech action, or ttext, the subject of the speech can (Filippov, 2003, 149-151) : a) mentally unload itself (self-expression function); b) establish or keep in touch with partners (contact function); c) receive or transfer any information (informing function); d) encourage partners to do anything (management function). The theoretical importance of our research results is defined by drawing up new classifications of the media texts analyzing, correcting the content and force of influence of modern media sources about the Sochi 2014 Winter Olympic Games. This research contributes to further development of problems of media linguistics on increase in efficiency of media texts about the Sochi 2014 Winter Olympic Games in various linguacultures.
The practical importance of our research results consists that research materials can be used in scientific and educational process. The revealed functional characteristics of media texts about the Sochi 2014 Winter Olympic Games can be useful to persons interested to draw attention of wide audience to the sports direction of human activity.
Methodological bases and methods of a research
Methodological basis of work is the system approach including system and complex, systemic-structural and systemic-functional approaches. According to system approach influence of media texts in a modern media discourse is carried out by interaction of verbal and nonverbal components, has linguacultural specifics. The purpose and problems of the research have defined the choice of analysis methods. In work such research procedures as a hypothetical-deductive method, an inductive method, a descriptive and comparative method, a stylistic analysis, functional and semantic analysis, a content analysis method are used.
The actual material was selected from printing and electronic foreign and domestic media sources (in the English and Russian languages). The media text reporting about the Sochi 2014 Winter Olympic Games acts as analysis unit. Reliability and objectivity of research results are provided with a sufficient number of analyzed examples (300 examples in the English and Russian media).
Results and discussion

Functional kinds of texts
As a result of the analysis of special literature and actual material, we have allocated the following functional kinds of media texts:
1. Informative media texts: -media texts in the press; -media texts in radio news; -media texts in TV-news; -media texts in Internet news. Informative media texts are aimed at transfer of new knowledge, of earlier unknown information to the addressee. It can be expressed explicitly, for example, by means of a performative verb (I report, I inform, I notify, etc.) , or implicitly.
Appellative media texts:
-advertising texts; -political and other comments; -recipes; -instructions. Appellative texts are aimed at motivation of the addressee to commission any actions or to occupation of any position. Such speech intention is implemented in verbs : I order, I advise, I recommend, etc. 3. Contact media texts: -personal messages; -congratulatory messages / cards. In this case we are talking about the personal relations, in particular about establishment and maintenance of live human contacts. These media texts have performative verbs: I thank, I regret, I welcome, I apologize, etc.
Influencing media texts:
-media texts in the press; -media texts on radio;
-media texts on television; -media texts on the Internet. The influencing media texts are designed to exert impact on reason, feeling and will of the addressee, i.e. to convince, inspire, manipulate. For this purpose, various systems of proofs, facts, and images are used. The purpose of the influencing media texts is not so much inform on any event or fact, as influence on the addressee, attempt to force the addresser to change the belief or to make action to what the author of the message declines.
Similar media texts assume change of outlook of the addressee, formation of new vital installations, valuable reference points, motives and behavior model. They contain information on urgent problems, which are of burning interest to modern society and affect all spheres of life. Such publications influence the addressee and seek to influence on his point of view concerning certain problems of society.
Substantial features of the English and Russian media texts about the 2014 Winter Olympics
As a result of the analysis of media texts, the following substantial features have been revealed:
Concept. 1. Rumor about corruption of unprecedented proportions during construction of Olympic facilities (one of the most spread rumors about the Sochi 2014 Olympic Games). It is no secret that the record sum of money has been spent for the organization of competitions in Sochi. Based on it the western and some domestic media declared that the lion's share of the funds has settled in the pockets of officials and other persons responsible for the organization of the Olympic Games.
2. Rumor about bribery of members of the IOC and pressure on them from Russia. After Sochi was chosen to host the XXII Olympic Games, there was a rumor that this choice was made as a result of pressure on IOC members, and therefore is not entitled.
3. The West appeal to boycott of the Olympic Games in Sochi. The western community actively urged to boycott the Olympic Games in Sochi. There were various meetings and events, the high-ranking people acted in favor of boycott, the different reasons were called, and the main ones are:
-participation of Russia in the Ossetian conflict with Georgia in 2008; -radical measures of punishment of opposition from the Russian government: arrest of A. Navalny, rigorous sentence against the Pussy Riot group, prosecution of S. Magnitsky in tax evasion;
-support of the regime of Bashar al-Assad in Syria; -entry into force of the law banning adoption of Russian children by American citizens;
-entry into force of the law on restriction of activity of the non-profit organizations receiving financing from the foreign companies;
-entry into force of the law on the ban of gay propaganda among minors; this point was especially exaggerated in the western community as it is considered that this law violates the rights of representatives of LGBT community.
4. Rumor about unavailability of Sochi to the Olympic Games 2014. The unavailability of infrastructure of Sochi for acceptance and service of all participants and guests of the Olympic Games was presented in media as follows: It is impossible to live in hotels…, It is impossible to go on roads…, Olympic venues aren't completed…, etc.
5. Rumor about shooting of stray dogs and unsuitable conditions to existence of builders of objects in Sochi 2014. In Western media, there were many messages that during reorganization of Sochi infrastructure stray animals were shooting by Russian people. And builders of Olympic venues who in the majority were natives of the neighboring countries without registration, have been placed in the conditions unsuitable for life, that they, allegedly, spent the night on the street, in cars or in closets, they were practically not fed and were paid very low wages.
In Russian and foreign media not only similar rumors and scandals, but also various comic funny things were discussed. A very often-discussed theme was the theme of the Olympic torch relay. The torch regularly stopped to burn or inflamed so that burned the torchbearer as, for example, Father Frost in Vologda.
In media texts the opening and closing ceremonies were discussed, sporting events, victories and defeats were in detail covered, characters and biographies of Olympic champions and their trainers were revealed.
Functional features of the English and Russian media texts about the 2014 Winter Olympics
One of important features of publicistic / journalistic style is mixture in its framework of two functions of language: informative function and influencing function. It is possible to call these two functions 'style forming functions'. These functions are performed in style and language of media texts, defining, thus, features of lexicon and syntax.
Informative function of media texts about the 2014 Winter Olympics.
It is shown in the message on earlier unknown event and is implemented in aspiration of the media sender in the least period to notify on any phenomenon or event.
For realization of informative function, the media addresser states material in a dry, factual manner. It is reached at the lexical level by use of not expressional lexicon, terms, professionalisms, and at the syntactic level by increase in the length of the sentence, use of difficult grammatical constructions, subordinating communication in sentences. Such media text differs in neutrality, generality.
The most brightly informative function is shown in news genres: In these examples, we can observe realization of informative function, which, besides the above-stated signs, is shown also in use of numerical indicators.
The influencing function of media texts about the 2014 Winter
Olympics. In media texts of analytical genres, informational content closely intertwines with an estimated component. Thus, influence function is shown. The addresser not only reports the fact to the addressee, but also imposes him the opinion. For the strongest impact on intellectual, psychological and emotional spheres of the recipient of information, the media sender uses effective, from his points of view, language means.
For influencing function realization, the media addresser resorts to expressivity (expressiveness) and open estimation. It is connected with the fact that as a subject of media texts we can see human life in society, policy, economy, morals, etc.
Assessment of events is one of expressivity manifestations. We consider the use of nouns, adjectives, adverbs with value of any assessment (positive or negative) for estimation expression : disgusting, important, remarkable, amusing, optimal, impressive, obnoxious, etc. However not only lexical means can express estimation. Word-formation means can also carry out this role. For example, the suffixes of a superlative degree of adjectives, suffixes forming emotional and estimated coloring at nouns, adverbs, adjectives: домина -domina - [ -Olympics Closing Ceremony recap: "The best moments and the terrifying, terrifying, terrifying bear" (http://popwatch.ew.com/2014/02/24/olympics-bearclosing-ceremony-sochi/). We can see the use of repetition of the word "terrifying" that aggravates its negative value. The author wants to emphasize that a bear is so "terrifying" that this negative impression eclipses all best moments of the closing ceremony of the Sochi 2014 Winter Olympic Games.
The fragment from article can be a good example of effective use of repetition:
- The author metaphorically says goodbye to the negative moments of the Olympic Games, including in this list the Russian figure skaters whose victory, apparently, has upset the American public.
Also for giving of emotional and estimated coloring to the message such receptions as use of images of art, historical images, tropes, proverbs, sayings, etc. serve in the considered media texts:
- In this heading, for example, a name of the fascist dictator, which causes negative associations, is applied. The author of this article initially sets a certain tone and, thus, even before reading of the article the addressee is adjusted on the negative, skeptical attitude to the event (or phenomenon) covered in the article -the Sochi 2014 Winter Olympic Games.
In the media text emotional lexicon which often gains estimated character is widely used and expresses the relation (sympathy, rejection, contempt, admiration) to an event, a phenomenon, a subject. Above-mentioned is directed to impact on the addressee.
Open estimation is shown in the article about a closing ceremony of the Olympic Games:
-"What we learned at Sochi 2014: Russia is a country populated entirely by clowns and bears and figure skaters" (http://popwatch.ew.com/2014/02/24/olympicsbear-closing-ceremony-sochi/).
Here we see an obviously negative perception of Russia. The most essential and deep feature of media language is the social word estimation. Assessment expressed by the author is emotionally charged, the statement assumes influence on the addressee at the emotional level. The words expressing assessment serve for a formulation of an author's position on the question. Let's take, for example, some headings in which expressional lexicon for transfer of an emotional background of all article is used:
- Thus, it turns out that volunteers about whom it is told in the article all these darlings, remarkable and friendly people live in the country, which is only "the closet".
All aspects of the Olympic Games, including directly Sochi city, the organization of the Olympic Games and financial sides of the project are exposed to criticism in foreign media:
- Thus, for influencing function realization authors of media texts use various language means and stylistic techniques (irony, epithets, repetitions, etc.) . The estimated component contains not only in lexical units (words and phrases), but also in the text fragments of big extent consisting of one or several sentences, containing finished thought. It is caused by the fact that the estimated component in many cases is not in values of concrete lexical units and belongs to all statement in general. The assessment, proceeding from the general sense of the statement, which can be based on irony or allegory, or from the context of this article, or from the wider context of the touched issue and its discussion in media is stated. It is possible to call such type of assessment "hidden" or "indirect", as it, as a rule, contains criticism or approval not explicitly, but in a more restrained and politically correct form.
Conclusion
As a result of the conducted research of modern media texts about studying of functional characteristics of the English and Russian media texts about the Sochi 2014 Winter Olympic Games the hypothesis has been confirmed, the purpose is achieved and all its tasks are solved. Studying of special literature has allowed to reveal a terms framework of modern media communication and to give definitions of key concepts of the work.
By functional criterion, the following kinds of media texts are allocated: informative, appellative, contact, influencing. Functional classification of media texts which reveals in the following versions is described: a) informative (media texts in the press, in radio news, in TV-news, in Internet news); b) appellative (advertizing texts, various comments, recipes, instructions); c) contact (personal messages, congratulatory messages / cards); d) influencing media texts (media texts in the press, on radio, on television, on the Internet).
The main substantial features of the English and Russian media texts about the Sochi 2014 Winter Olympic Games are defined: 1) concept "Winter Olympic Games", 2) time, 3) number of winter sports disciplines, 4) sports, 5) quantity of sets of medals, 6) number of member countries of the Olympic Games in Sochi, 7) location of the Olympic Games, 8) rumors and scandals connected with the Sochi 2014 Winter Olympic Games, 9) comic funny things (theme of the Olympic torch relay), 10) opening and closing ceremonies, 11) sporting events, victories and defeats, 12) characters and biographies of Olympic champions and their trainers. The greatest percent (76%) of materials of negative content about Russia and the Sochi 2014 Winter Olympic Games is in the English mass media, in the Russian media loans of information of negative content from the English mass media are frequency (57%).
It is established that the main functional features of the English and Russian media texts about the Sochi 2014 Winter Olympic Games are informative and influencing functions. For media texts of news genres the main function is the informative function, the influencing function practically is not implemented. The analytical genres of media texts aim not so much to impart information as to the formation of a certain image at the emotional level. The informative function is performed in media texts about the Sochi 2014 Winter Olympic Games by means of a dry manner of a statement, generality, and neutrality. It is reached by use of not expressional lexicon and difficult syntactic constructions. For realization of the influencing function, the media sender uses various means of expression: emotional and expressional lexicon, including estimated means of expression, speech clichés, figurative means (quotes, allusions, and proverbs), rhetorical questions and exclamations, parallelisms, repetitions, inversions, etc. As a result of the analysis of the English and Russian media texts, we have established that the English media texts negatively speak of the Sochi 2014 Winter Olympic Games, adjust the addressee on a critical harmony, and form his negative attitude towards Russia, cause aggression. The Russian media texts in the majority are directed to formation of a positive image of the Sochi 2014 Winter Olympic Games. Their main purpose is awakening and strengthening of feeling, pride of successfully organized competitions and of Russia in general, and fostering patriotism.
As prospect of a research, we consider problems of identification of effective influence means in media texts about the Olympic Games at the different language levels, in various aspects, in various linguacultures. In the future, the creation of models of media impact on the addressee for drawing attention of the addressee to the sports sphere is very important. We plan to identify strategies and
